
Making content quickly and 
consistently

Applying an editorial mindset 
to marketing content.



1. Have a theme to work off of
a) Data is a great starting point
b) Have a list of themes of that your 

client finds interesting
c) If none of these are available, aim 

for cultural relevance



This



Becomes 
this



2 2. Plan and Over-Research 
a) Always work a week in advance
b) Have dedicated days for different 

aspects of production
c) Research is more than just Google
d) Mix the numbers with human insight



The amount of research that goes into a 60 
second piece of content… Excluding print 
material and phone interviews we conduct for 
deeper understanding.



3. Use internal resources – put 
faith in the interns

a) Content projects like this are a great 
way for interns to cut their teeth.

b) Also allows employees to be 
exposed to new kinds of work and 
upskill them in the process.



Find out who in your office doesn’t mind being in 
front of a camera, behind a microphone or wants 
to learn a new skill…



4. Sourcing footage
a) Stock footage – safe but lame
b) Repurpose old advert footage
c) Start your own collection of stock 

footage early on





Grab a willing colleague and a camera and 
shoot the scenes you’re missing…



5. Feedback
a) Don’t seek general feedback 
b) Seek specific feedback from specific 

people
c) Use the experts around you
d) Seek efficiency over perfection



Don’t let too many chefs in the kitchen if 
you want to get your omelet out on time… 
Specific, detailed feedback is needed to 
make a piece stronger.



6. Make sure your content is 
always somewhere on this scale:

Entertaining Idea-Inspiring Educational



Have fun with it


