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PERSADO Product How It Works Customers Resources Careers Blog QREEIESIRNale

Words matter.

Log In %= English

CHASE + PERSADO

Machine learning is the path to more humanity in marketing. Persado’s
technology is incredibly promising. It rewrote copy and headlines that a
marketer, using subjective judgment and their experience, likely wouldn’t have.
And they worked.

Kristin Lemkau
CMO of JPMorgan Chase

Learn More
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The challenge:
Audiences are clicking less and less on digital ads.



Reasons

They're intrusive Irrelevant Not clear Off context

Not mobile

to me optimized
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General concepts

Search, Display and Video ads

Go gle Car deals dubai L, Q
Al ) S L‘! Magps 0 News O Sroppieg i Nore Setings Tools

Mazda Offers UAE | Save On 2019 Models | mazdauae,com

(Ad) www.mazdauae com/

Benaft From Huge Sales On The Maxdat, Mazda CX-3 and Maxda CX-8 and on other models. Buy A
Maxda Car odary and Benefit From Free Insurance and 0% Down Payment! Request A Callback
Schedule A Test Drive. Take A Virtual Tour. Find A Dealer. Book A Service

INFINITI New Car Offers | Step Into The World Of Luxury

(Ad] www.infinii-dubai.comy' »

View The Latest Offers From INFINITI New Cars On Seleciod Models. Test Drive Yours Today And
Drive Away Wih The Best Doals Sulted To Your Neods. Book A Service. Models: Q30, QS0, 080
QX50, QXB0, QX7T0, QXa0, QT0, QX0

Loasing Quote - Get A Quote - Book A Test Drive - Book A Home Test Drive

9 - 3 locations nearty

Live free with your Toyota | Buy now, pay next year | toyota.ae

This August, buy & Toyota and pay in 2020. Also enjoy up 10 20% down payment assstance. Easy

Finance Options. Check Special Ofers. Browse All Models

Get Amazing Deals on Nissan | Dubai Summer Surprises 2019
(A2) en.nissan-Gubai comNssanvDSS ~

Save Up 10 50000 AED Todsy With Our Amaring Packages. Upgrade Now For Froe!

CPC
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The Latest

Oru's new foldable
kayak weighs under 20
Ibs and assemblesin
Just2minutes

Darvel [therington
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What we want to know in the
We Company (WeWork) S-1

Durery Crchtes

Axios’ Dan Primack on “the
most polarizing startup that
exists’

Woata Chaet Ade Wilhoben

Facebook is losing s last
Oculue co-founder

L oV

DirecTV Now's rebranding to
ATET TVNOW' Is officially
rolling out
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The Agenda
Is Live
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Some interesting numbers

CTR By Industry*
~ ndwsty  GoogleDisplayNetwork(GDN)  Search

Advocacy 0.52% 1.72%

Auto 0.41% 2.14%

B2B 0.22% 2.55%

Consumer Services 0.20% 2.40%

Dating and Personals 0.52% 3.40%

. CTR on Display = 0.35% on average. Ecommerce i Lt

. CTR on Search = 0.91% on average. muveation 22t 2:20%

Employment Services 0.14% 2.13%

) CPV on YOUtUbe = $020 tO $O3O USD Finance and Insurance 0.33% 2.65%

Health and Medical 0.31% 1.79%

Home Goods 0.37% 1.80%

Industrial Services 0.35% 1.40%

Legal 0.45% 1.35%

Real Estate 0.24% 2.03%

Technology 0.84% 2.38%

Travel and Hospitality 0.47% 2.18%

*Source: Hubspot
pavid Uribe
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But those humbers are variable

Even on search &

CLICK THROUGH RATE
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AVERAGE POSITION
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Do they work?

Absolutely!!l - But is not easy or cheap.

Average conversion rates by industry*

Acdvocacy
Auto
B2B
Consumer Services
Dating and Personals
Ecommerce
Education
Employment Services
Finance and Insurance
Health and Medical
Home Goods
Industrial Services
Legal
Real Estate
Technology
Travel and Hospitality
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0.37%
0.79%
0.96%
0.96%
0.41%
0.96%
0.50%
1.28%
1.75%
0.77%
2.19%
0.88%
0.98%
1.49%
1.04%
0.53%

4.61%
2.27%
2.58%
5.00%
2.75%
1.91%
4.13%
3.97%
7.19%
2.51%
3.68%
2.98%
4.35%
4.40%
2.55%
2.57%

Average CPA by industry*
.~ Indesty  GoogleDisplayNetwork (GDN)  Search

Advocacy
Auto
B2B
Consumer Services

Dating and Personals
Ecommerce
Education
Employment Services
Finance and Insurance
Health and Medical
Home Goods
Industrial Services
Legal
Real Estate
Technology
Travel and Hospitality
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$86.49
$49.37
$38.54
$71.88
$43.90
$30.21
$80.00
$129.69
$41.14
$48.05
$31.96
$68.18
$61.22
$59.06
$19.23
$45.28

*Source: Hubspot

$37.31
$63.00
$63.57
$75.40
$6.91
$46.07
$42.13
$105.79
$561.74
$126.29
$86.68
$77.52
$135.17
$41.14
$69.80
$60.31

HAO |



Most effective ads

mm MOSIT EFFECTIVE CHANNEL

71%

BN | EAST EFFECTIVE CHANNEL

43%

16%
o o 11%
10% gy 10% o, . aer
p( % 2%
TEXTADS REMARKETING  SOCIAL SHOPPING DISPLAY PROGRAMMATIC NATIVE
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https://www.acquisio.com/blog/agency/10-display-advertising-statistics-every-ppc-marketer-needs-to-know/

Best sizes to consider - in order of priority

e 728 x 90 - Leaderboard

* 300 x 250 - Inline Rectangle
e 336 x 280 - Large Rectangle
120 x 600 - Skyscraper

160 x 600 - Wide Skyscraper

* 300 x 600 - Half-Page Ad

* 970 x 90 - Large Leaderboard
* 320 x 50 - Mobile Leaderboard
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*Source: Google
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> humbers?

Quality Score

9.38

' -0.1%
V’\\\
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Persado and Chase say they did!

MAge fectionm ~ ey v Feres Ficks v Mot Pepin v Legn (2

ASCOMMITSTOAIAFTER "Chase says that ads created by Persado’s machine learning
MACHINES OUTPERFORM performed better than ads written by humans, with a higher

EQMMSINC?HMTINETAB - percent of consumers clicking on them—more than twice as
e AT A 5 B R many in some cases”
— = [ wm
mﬁg&g{ﬁ% i "One digital ad written by humans read, “Access cash from the
= equity in your home." However, Persado's version, “It's true—
O You can unlock cash from the equity in your home,”
tSI.Eﬂ"»-:‘” performed better with customers”
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https://www.persado.com/
https://adage.com/article/cmo-strategy/chase-commits-ai-after-machines-outperform-humans-copywriting-trials/2187606

Dell CaSe Stlldy PERMUTATIONS EXPLORED: 256 | Facebook LP]

CONTROL

ogu

Dive into mind-bending virtual reality now. You'll never look at gaming the

-

same way.

e

Shop Alienware 17

VR-ready system.

Shop Now

CLICKRATE 0.012%

CONVERSION (0.007%
RATE

PERSADO

We've brought you virtual reality at its finest. It's yours for the taking'

“ 100.4"%

CONVERSION LIFT

Click to see more Eag

View Gaming Laptop

VR-ready system.

Shop Now

21.8%

CLICK LIFT

0.015%
0.014%




The anatomy of a winning online Ad

A new you awaits Awesome news Our lowest prices ever Shop now BOLD Emotion-CTA-description
Satisfy your wanderlust Our way of saying thanks The season’s must- Take a look ltalicized Description—emotion-CTA
Welcome to cozy season You're going to love this have silhouettes Next step H & Description—Description
Transform your style From us, to you Shop new arrivals Apply here
20% off + free shipping
DATA
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The anatomy of a winning online Ad

=)

We've brought youlvirtual reality at its finest@it's yours for the taking!

Emotional: 48%

Descriptive: 36%

Formatting: 15%
0.03%

Click to see more

View Gaming Laptop

VR-ready system.
Shop Now
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ENCOURAGEMENT

DESCRIPTIVE
GRATIFICATION

OBSERVATION
DESCRIPTIVE
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Top performing emotional phrases

i@ “It'syourlucky day”

“congratulations you're on the

ACHIEVEMENT right track” or “you’ve unlocked”

Mes ad 1ake actionsoon”or “start now”
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David Uribe
©2019 TBWAWorldwide

EMOTIONAL PERFORMANCE &

FASCINATION
FENCODURACIMENT -
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TAA~ ~ s~ + —~ 1~ -~ o o
CTAs are key functional phrases

Navigation

Observation

Acquisition

NEXT STEP

CLICKHERE TO CONTINUE
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1. Outdoor happiness and sense of urgency perform better

Showing the brand logo within the Creatives with multiple faces
first five seconds of a video showing happiness lead to higher
increases recall. engagement.

Keywords like “limited” or
“exclusive” are critical, but only X%
of our creatives have them.

As of today, discovering these requires
manually tagging individual creatives.
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Labels
Is)

Mud

Rece

Photo Caption

Athlete

Recreation

53%,

55%

S0%

USE CODE

FOR 19% OFF
ANY US RACE

. Web Concepts

................................

Spartan race

Reebok

Discounts and allowances
Coupon

Code

Internet coupon

Spartan Race

Racing

Running

Premium Outlets

Orlando Intermational Premium Ou...

*Source: Google

07278
071N
0.7052
0.703

0.6837
0.5245
0.4764
0.4498

0.41775
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2. CTAs and other elements

e Limit the number of fonts - (try webfonts!)

o Keep headlines short. Shorter headlines can make your
message more visible.

e Choose headlines that work across all ad sizes. | A McRib' is
Along word like "extravaganza” may not work well in a tall ﬂh?ﬂiﬁﬂll?
narrow ad size like 160x600. You may need to reduce font size ' thing to "::5

to fit the entire word.
e Avoid heavily styled text.

e Actions verbs recommend. P

P e el lrve o pab i g WaDoratd a B 02 Welorw i »
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3. Mobile first!

e 70.3% of all display ads in the US are mobile, compared to

29.7% for desktop. ————y
MensHealth ==

The 18 Dumbest Things You Do on

Best Practices:

e With limited screen space, consider using a clean, simple
design.

e Keep text short. Keep consistent typeface and font
throughout.

e Keep your logo in upper left or right corners. Give logo
visibility with "breathing space” around it.

e Always include “Call to Action" At least one image

DATA
David Uribe
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4. Recommendations for text

®sameday
delivery
SMDOWW@SHlpT
e Use animation sparingly in dynamic text. e e
o Test special characters for visual appearance in your feed
before publishing the content live.
e Match the message on your landing page to the message in
your ad. This benefits users and can improve conversions. BEST
e 35 characters or less per line for best visibility At least 2 lines; |
make each line unique Lots tak
about
e Make sure to preview the text on different placement sizes. what’s
possible.
Shop Now

DATA
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5. Recommendations for images

©

Everyday looks

e Reduce File Size JPG or PNG files should be less than 1 MB.

e Don't overlay logos / other graphics on images.

e Blank space should not take up more than 80% of the

image. Your product or service should be the focus. C R U S H
e Use single images. Collages are not recommended.
Discover Cr

:_1“".('::‘ L “qlJH:: L'p

SHOP NOW

DATA For inspiration https:/www.richmediagallery.com/
David Uribe ' = 7
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https://www.richmediagallery.com/

6. Keep an eye on the weather

70% of British people check the weather forecast at least once every day*

WE'RE
THE

KING

AND THIS
IS OUR
REALM.

PRE-STORM AD

Creative is triggered
several days before
asnow storm is
forecast to strike.

POST-STORM AD

Creative is triggered
during a snow
storm and remains live
for several days after.

Weather

Define specific criteria
based on 73 different
weather conditions:
sunny, light rain, heavy
snow, fog, or clear sky.

Also including
precipitation and snow
levels.

Temperature

For specific
temperature, brackets
or temperature
changes.

Humidity or UV
index

Humidity level, so that

fresh cold beer ad pops

at the right time.

http:/www.weatherunlocked.com/media/1096/the-complete-guide-to-weather-based-marketing.pdf
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Extreme conditions

From haze to hurricane,
and other dusts,
volcanic hash or clear
sky in Scotland

*Source: The weather unlocked report. [l A @ |


http://www.weatherunlocked.com/media/1096/the-complete-guide-to-weather-based-marketing.pdf

7. Label the ads/performance to inform creatives

i forest
1 Journey people sunglasses
e o o 5 body © Explore!
o
6 -
2 0.1
= city
S |
= fashion
£ o
S luxury
g 0.01 ]
Attribute
performing
better  0.001 ) | |
40 60 80 100 200
Occurrences

More creatives w/ attribute
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schemgtic
©

engineering

blueprin?

Keep
it up!

dress shoes

executive ®
@

400

Avoid.

600
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8. Text analysis - Label CTAs and copies
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Occurrences

1000

750

500

250

exclusive

B Occurrences == Performance

collection

buy

now

sale

Text

Doing
well!

off

1.5

0.5

Performance Index

HAO |



Thanks

david.uribe@tbwa.co.za




