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HOW TO USE SOCIAL MEDIA 
POLLS AS FIRST-PARTY DATA
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The challenge: We have no access to 1st party   
DATA.
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Our expectation was…
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Tapping into our clients’ data lakes and doing some machine intelligence
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???

And the reality is

Google, public data, social and paid media*
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C/V FREQUENCY HASHTAGS, 
TAGGING, LINKS.

FORMAT

FACEBOOK
- 1-2 POSTS P/D + RESPONSES  

(ALL COMMENTS + DMS) 
- 10-15 BRAND STORIES. 
- 3 POLLS

TAGGING + LINKS.
60% IMAGE 
40 % VIDEO 

(+BOOMERANGS AND GIF)

TWITTER
10-15 POSTS P/D = 

REPONSES 
(ALL COMMENTS + DMS) 

- 3 POLLS

2 HASHTAGS + TAGGING + LINKS.
20% TEXT 

40% IMAGES 
40% VIDEO + GIF

INSTAGRAM
- 1-2 POSTS P/D + RESPONSES 

(DM+COMMENTS) 
- 10-15 STORIES. 

- 3 POLLS

11 HASHTAGS + TAGGING.
60% IMAGE 
40 % VIDEO 

(+BOOMERANGS AND GIF)

YOUTUBE/BLOGS - 3 POSTS P/W + RESPONSE  
(ALL COMMENTS + DMS)

LINKS ON DESCRIPTION TO MAIN 
CHANNELS.

- 70% IMAGE + TEXT 
- 30% VIDEO (ON BLOGS)

So we had to get creative 

And started asking questions: For a year!
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Using the stories on Social Media as a research tool

Audiences engage with polls and it’s free DATA
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And put all the answers on a Dashboard

And weekly summaries
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Without knowing we were sitting on a gold mine of 
knowledge - Behavioral data
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But challenges came along

Proprietary & Confidential — Internal Agency Communications

Client lost 
interest

Planners 
disengaged 

Creatives weren’t 
using it

Faster than 
we could look into it
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Being Data-driven is not about having a ton of data to 
work with - It’s a mindset.
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How do we change the mindset then?

Simple:

Accessible:

Relevant:

1
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Nobody wants dashboards, they want GOOGLE.

The only right time is all the time. 

Filter information as much as possible. 

2

3
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So we built a “Google” for them
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But before we show it to you, let us show you how we did it.

- Organized the pools. 
- Labelled them by platform, 

category and importance. 
- Labelled keywords. 
- Added a date filter.
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And this is what came out of it
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Our first custom insights tool from our own DATA!
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What can we do with a tool like this?

1. Reverse engineer ideas. 
2. Substantiate ideas. 
3. Develop better strategies. 
4. Inform our client about their business. 
5. Create white-papers/research resources* 
6. Develop new products/solutions other than ads.
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Do you want to get into this?
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It’s simple that it looks

D\Live

Polls 
(3/D)

Label them

Create a 
dashboard

Show it to 
the team

Weekly digests

Present in all 
planning sessions

Insights on 
everything 
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THANKS!

david.uribe@tbwa.co.za


