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WINNING IN 2020 
David Uribe - Regional Head of Data Europe, Africa & ME
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Engagement is a metric from the past, today 
we need to talk about: 

Co-creation, Interaction and Involvement.
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HOW? GOOD QUESTION!
Here are some recommendations
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Be more human

Mobile use is going 👍 and attention span 👎

Content should feel like it’s coming from your friends

1

1. IN THE MOMENT CONTENT OVER 
SUPER-PRODUCED CONTENT
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2. PRODUCT SEARCH/SELL GOES SOCIAL
I want it here and now!  
Recommendations and reviews are the social currency
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3. SOCIAL TV AND 
VERTICAL VIDEO
. 50% of watched videos are 
vertical. 
. By 2021 80% of global internet 
traffic will be attributed to video*

* Source: Buffer
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4. IT’S A.I TIME - NOW!
Ways of using A.I \\\

By 2020 80% of customer experiences online will have A.I components
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6. Hybrid custom chatbots

1. Trigger aggregators

4. CRM and Social predictive analytics

2. A.I assistants (Classification and regression)

5. Competitor analysis and supervised learning

3. Media management
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PERSONALIZE  
MESSAGES

OFFER DYNAMIC 
RECOMMENDATIONS

AUTOMATE 
MUNDANE TASKS

WE ARE USING A.I TO

IDENTIF Y  B IZ  
ISSUES/OP
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5. THE INFLUENCER SHIFT
From celebrities to advocates
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THE MICRO-INFLUENCER ERA

BRAND 
RELEVANT

CONTEX TUALLOYAL
WILL  

ADVOCATE

TRUSTED > VOLUME

REAL 
INFLUENCE

10 - 100K FOLLOWERS



©2019 TBWA\Worldwide Proprietary & Confidential — Internal Agency Communications

D\Learn Course 10
David Uribe - May 2019

6. INDIVIDUAL EXPERIENCES & CONTENT
Personalization 🍷
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PERSONALIZATION TIPS

1. Complementary recommendations. 2. Style finder technique / buckets 3. Be weather relevant

4. Tailor your delivery

PERSONALIZED EXPERIENCES ARE 80% MORE EFFECTIVE 

5. Personalized video + make them famous!
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TELL ME MORE 
ABOUT CONTENT!!!
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POLLS

CURATE 
UGC

INFOGRAPHICS INTERVIEW 
SOMEONE

AR /VR 
EXPERIENCES

LIVE  CONTENT

PARTNER W/
OTHER BRANDS

VOICE

QUOTES

HOW TO 
VIDEOS

STATS ,  CHARTS 
+  GRAPHS 
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HOW-TO VIDEOS

https://www.youtube.com/watch?
v=0z6IlBVnUzU https://www.instagram.com/oreo/

https://www.youtube.com/watch?v=0z6IlBVnUzU
https://www.instagram.com/oreo/
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AR/VR ERA
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POLLS & LISTS
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LIVE CONTENT
IT’S TIME TO CREATE PLATFORMS AND/OR FORMATS (RECURRENT, CONTEXTUAL AND VALUABLE)
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VOICE
USERS WILL GO FROM SCROLLING TO SPEAKING (FOR EVERYTHING) ARE WE READY FOR THAT?



©2019 TBWA\Worldwide Proprietary & Confidential — Internal Agency Communications

D\Learn Course 10
David Uribe - May 2019

STATS, CHARTS AND GRAPHS
LOTS OF PACKAGED KNOWLEDGE AND MAKES PEOPLE LOOK GOOD 🤓
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CURATED UGC
MAKE YOUR AUDIENCE FAMOUS.
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INTERVIEW SOMEONE 
AND LET THE AUDIENCE ASK QUESTIONS

https://www.youtube.com/watch?v=DVky9uBX_CI

https://www.youtube.com/watch?v=DVky9uBX_CI


©2019 TBWA\Worldwide Proprietary & Confidential — Internal Agency Communications

D\Learn Course 10
David Uribe - May 2019

PARTNER WITH OTHER BRANDS
https://blog.hubspot.com/marketing/best-cobranding-partnerships

https://www.youtube.com/watch?v=55uCGbEDbT8 https://www.youtube.com/watch?v=dYw4meRWGd4

https://www.youtube.com/watch?v=55uCGbEDbT8
https://blog.hubspot.com/marketing/best-cobranding-partnerships
https://www.youtube.com/watch?v=dYw4meRWGd4
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QUOTES
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9 TRANSFORMATIONAL MACRO-FORCES: 

a. Experience & Digital reality. 
b. Analytics & Cognitive tech. 
c. Cloud. 
d. Blockchain. 
e. Business of technology. 
f. Core. 
g. Risk.
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david.uribe@tbwa.co.za 
@duribe

mailto:david.uribe@tbwa.co.za

